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The article explores the detrimental effects of social media on body image and self-esteem, arguing 

that the proliferation of idealized images leads to distorted perceptions and negative self-worth. The 

author contends that social media platforms enable users to engage in social comparison, which 

exacerbates feelings of inadequacy as they internalize unrealistic beauty standards. 

To support this argument, the author presents research findings that demonstrate a correlation 

between frequent social media use and increased body dissatisfaction, particularly among young 

people. The article cites studies showing that exposure to highly curated images of thin or muscular 

bodies can contribute to negative self-evaluations and even disordered eating behaviors. 

The author emphasizes the importance of addressing these issues by promoting positive body image 

and self-worth in the digital age. They advocate for media literacy education to help users critically 

assess and challenge the unrealistic representations they encounter online. Additionally, the article 

calls for greater diversity in the portrayal of body types and beauty standards on social media 

platforms, encouraging users to celebrate and embrace their unique appearances. 

Furthermore, the author highlights the potential role of online communities in fostering body 

positivity and mental well-being. By connecting with like-minded individuals who share similar 

experiences and struggles, users can find support, encouragement, and validation, ultimately 

contributing to improved self-esteem. 

In conclusion, the article underscores the need for a collective effort to mitigate the negative impact 

of social media on body image and self-esteem by promoting media literacy, diverse representation, 

and supportive online environments. 


